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T he following are frequently as ked ques tions  about the res earch behind our 
recommendations  for  communicating about nurs ing homes .  
 

1.  What was  the methodology for  the res earch behind this  work?   

T o e xplore  the  public ’ s  minds e ts  about nurs ing home s  in the  U . S . ,  re s e ar c he rs  at 
F rame W orks  Ins titute  c onduc te d one -on-one  c ognitive  inte rvie ws  with me mbe rs  of the  
public .  T he s e  inte rvie ws  c ons is te d of ope n-e nde d que s tions  de s igne d to e lic it 
partic ipants ’  de e ply he ld be lie fs  and patte r ns  of r e as oning about nurs ing home s .   

F or  the s e  inte rvie ws ,  F rame W orks  Ins titute  re c r uite d a  dive rs e  s a mple  of partic ipants  
with va r iation a long multiple  de mographic  a nd ide ologic a l dime ns ions :  age ,  ge nde r ,  
rac e  and e thnic ity ,  e duc ational bac k ground,  inc ome ,  e mployme nt s tatus ,  a nd politic a l 
vie ws .  T he  inte rvie ws  we re  analyze d to ide ntify  implic it ways  of thinking about nurs ing 
home s  and a  range  of re late d topic s  r e le va nt to the  fie ld,  inc luding aging and c ar e  
work.  T he  de s c r iptions  in this  tra ining c har ac te r ize  the  unde rlying as s umptions  that 
s truc tur e  s pe c ific  patte rns  of r e as oning.   

R e c omme ndations  ar e  a ls o bas e d on large r  r e s e ar c h around aging,  e lde r  abus e  and 
he alth e quity .  More  on me thodology is  a va ilable  in the  full r e s e ar c h r e port he r e .  

 

2. Does  s hifting cultural minds ets  work?  Why don’t we go s traight to politic ians  and 
change makers ?  

It is  true  that it c an ta ke  more  than jus t public  thinking to c ha nge  polic y.  It is  a ls o tr ue  
that framing is  not the  only  tool in the  box,  and we  a ls o ne e d to be  orga nizing and 
working on s trate gy in orde r  to mak e  polic y c hange s .  

T he r e  are  ve ry fe w mome nts  in his tory  whe re  big c hange s  have  happe ne d without a  
big s hift in public  minds e ts .  S hifting public  minds e ts  is  ins trume ntal in c onvinc ing 
politic a l ins titutions  to take  ac tion,  and we  c an s e e  this  in his tor ic a lly  s uc c e s s ful s oc ia l 
move me nts ,  for  ins ta nc e  the  c ivil r ights  move me nt,  the  labor  move me nt,  the  wome n’ s  
s uffrage  move me nt.  A s  we ll as  othe r  s ignific ant a re as  of polic y c hange ,  like  the  ba n on 
s moking.   
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3. What’s  the difference between framing and mes s aging?  

F raming re s e ar c h a nd me s s age  te s ting diffe r  in the ir  time  horizon,  the ir  us age ,  and 
ofte n in the ir  me tr ic s  of s uc c e s s .   

F raming is  the  long-te rm e nde avor  of s hifting public  minds e ts  in a  ne w dire c tion,  
whe r e as  me s s aging te nds  to be  tar ge te d a t a  s pe c ific  a nd me as urable  goal that s uits  
the  s hort-te rm politic a l mome nt.  F raming ne e ds  to be  c ons is te nt ove r  time  to 
s tre ngthe n pa rtic ular  minds e ts  ac ros s  s oc ie ty,  whe re as  me s s aging c a n be  var ie d 
ac ros s  diffe re nt audie nc e s  and s e ttings .  

 

4. Is n’t this  jus t s pin/marketing?  

S pin is  a  form of pr opaganda,  whe re by bias  is  knowingly wie lde d to influe nc e  public  
opinion.  O fte n,  s pin r e lie s  on dis inge nuous ,  de c e ptive  and manipulative  tac tic s ,  and it 
is  us ually  in the  s e rvic e  of managing the  r e putation of a  partic ula r  organization,  
politic a l party  or  public  figure .   

 

5. How does  this  fit with the movement to reframe aging?  

T he  N ational C e nte r  to R e frame  A ging's  goal is  to e nd age is m by  advanc ing a  mor e  
e quitable  and c omple te  s tory  about aging,  and the  s upports  and s e rvic e s  on whic h we  
a ll re ly—inc luding nur s ing home s .  T his  tra ining was  de ve lope d by the  N ational C e nte r  
to R e frame  A ging's  re s e arc h partne r ,  the  F r ame W or ks  Ins titute ,  a nd funde d by the  
J ohn A .  H artford F oundation.  T he  re c omme ndations  in this  c our s e  ar e  foc us e d 
s pe c ific a lly  on nurs ing home s  and are  he a vily  informe d by the  pr inc iple s  to re frame  
aging,  whic h is  the  foundation of the  N ational C e nte r 's  work.  

 
6. How does  this  fit with LeadingAge’s  Opening Doors  to Aging S ervice initiative?  

T his  work is  not part of O pe ning Doors  to A ging S e rvic e s ,  whic h is  a  re s e arc h-bac ke d 
c ommunic ations  initiative  foc us e d on the  e ntire  s pe c trum of offe r ings  within the  aging 
s e rvic e s  fie ld.   

O ur  re c omme ndations  he r e  are  foc us  s pe c ific a lly  on nurs ing home s .  T hat s a id,  our  
work  and O pe ning Doors  to A ging S e rvic e s  a lign—and c a n be  imple me nte d in 
tande m.  
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