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OLDER PATIENTS AND CAREGIVERS UNAWARE OF CARE OPTIONS DESIGNED TO
ALLEVIATE CHALLENGES OF AGING

New WebMD-The John A. Hartford Foundation Survey Finds Many Incorrectly
Believe Depression, Dementia and Lack of Mobility are Inevitable

New York, NY, Oct 29, 2019: Care of older adults is mired in misinformation, with most older
patients and caregivers mistakenly believing that sharp declines in the quality of life are
inevitable, according to a new survey from WebMD and The John A. Hartford Foundation.

Driving Towards Age-Friendly Care for the Future, a survey of more than 2,700 patients and
caregivers age 65 and older, found that nearly 40% of respondents don’t know that certain
prescription medications can impact cognition and more than 40% incorrectly think that
depression is an inevitable part of aging. More than two-thirds of caregivers said that the
person in their care has difficulty walking around, and half said that they had fallen within the
past year.

Click here for the report: http://www.webmd.com/agefriendlyhealthcare

“Many older adults in the United States have a lower quality of life because they, and their care
team, simply don’t know that there’s a more age-friendly pathway to health care,” said Terry
Fulmer, PhD, RN, FAAN, President of The John A. Hartford Foundation. “We, as a society, have
come to accept the downside of aging—including the impact of multiple, conflicting
medications, cognitive decline, depression and mobility issues—rather than asking for care that
helps us benefit from the positive aspects of our later years.”

Importantly, 3 in 4 older adults were not aware that they have the right to ask for, and receive,
health care tailored especially to their needs and wants — a concept known as Age-Friendly
Care — that could mitigate many of these problems and promote greater well-being among
older patients. The release of the survey comes at a time when older adults represent 16% of
the U.S. population, a rate that is expected to grow to more than 25% of all adults by 2060.


http://www.webmd.com/agefriendlyhealthcare

Building a Movement for Age-Friendly Care

Age-Friendly Care is defined as care that is safe, high-quality, and based on what matters most
to older adults as individuals, while promoting a better quality of life. The focus is on prioritizing
the “4Ms” of care: what matters to patients, promoting mobility, ensuring medications don’t
interfere with quality of life, and treating dementias, depression and other mentation-
associated conditions.

The John A. Hartford Foundation, which focuses exclusively on improving care for older adults,
is supporting a national movement with the Institute for Healthcare Improvement to help all
U.S. hospitals and health systems provide age-friendly health care. WebMD is promoting
awareness of age-friendly care through its partnership with the Foundation and by providing
online information to consumers.

While encouraging health care systems to incorporate age-friendly care into their delivery

models, the Foundation also aims to help patients and caregivers better understand, and ask
for, age-friendly care. In the survey, a majority of older adults (70%) noted that having a
checklist of questions to ask doctors and online resources that are focused on health topics for
older adults (60%) would help them feel more comfortable requesting age-friendly health care.

“Caring for the aging population is among the most critical issues facing the nation today,” said
John Whyte, MD, MPH, Chief Medical Officer, WebMD. “It is crucial that the entire health care
system understands the challenges and works pro-actively to take them on. Together, WebMD
and The John A. Hartford Foundation are committed to providing a brighter future for older
adults, and this survey shines a light on some of the issues we must address.”

SURVEY METHODOLOGY

WebMD randomly surveyed 2,361 patients aged 65 years or older, and 405 caregivers of
someone aged 65 years or older, from late June to mid-August 2019. Respondents were
randomly intercepted throughout WebMD.com and invited to participate in a 14-minute online
survey. Respondents must have had at least 1 visit with a health care provider in the past 12
months in order to answer questions related to health care experiences. A statistical
significance test at the 95% confidence level was applied to examine effect size differences
between cohorts (e.g., sex, race/ethnicity, age, socioeconomic status, geography). Respondents
had an opportunity to enter a sweepstakes to win 1 of 25 Amazon gift cards valued at $100
upon completion of the survey.


http://www.ihi.org/Engage/Initiatives/Age-Friendly-Health-Systems/Pages/default.aspx

About The John A. Hartford Foundation

The John A. Hartford Foundation, based in New York City, is a private, nonpartisan, national
philanthropy dedicated to improving the care of older adults. For more than three decades, the
organization has been the leader in building a field of experts in aging and testing and
replicating innovative approaches to care. The Foundation is partnering with the Institute for
Healthcare Improvement, the American Hospital Association, and the Catholic Health
Association of the United States on the Age-Friendly Health Systems initiative
(www.ihi.org/agefriendly).

About WebMD

WebMD Health Corp., an Internet Brands Company, is the leading provider of health
information services, serving patients, physicians, health care professionals, employers, and
health plans through public and private online portals, mobile platforms, and health-focused
publications. The WebMD Health Network includes WebMD Health, Medscape, Jobson
Healthcare Information, prIME Oncology, MediQuality, Frontline, Vitals Consumer Services,
Aptus Health, MedicineNet, eMedicineHealth, RxList, OnHealth, Medscape Education, and
other owned WebMD sites.

WebMD®, Medscape®, CME Circle®, Medpulse®, eMedicine®, MedicineNet®, theheart.org®,
and RxList® are among the trademarks of WebMD Health Corp. or its subsidiaries.

About Internet Brands

Headquartered in El Segundo, Calif., Internet Brands® is a fully integrated online media and
software services organization focused on four high-value vertical categories: Health,
Automotive, Legal and Home/Travel. The company's award-winning consumer websites lead
their categories and serve more than 250 million monthly visitors, while a full range of web
presence offerings has established deep, long-term relationships with SMB and enterprise
clients. Internet Brands' powerful, proprietary operating platform provides the flexibility and
scalability to fuel the company's continued growth. Internet Brands is a portfolio company of
KKR and Temasek. For more information, please visit www.internetbrands.com.
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